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“It means a huge amount
to be recognised in these
most prestigious awards,
particularly against such
very tough international
competition.”

Liz Tucker - Verve Productions
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2016 is the twelfth year that the Association for International Broadcasting has
staged this truly global celebration of factual content. For each of the past 11 years,
an ever-increasing number of broadcasters, production companies and online
platforms have submitted outstanding content to the AIBs. Now I should like to
invite you to showcase your work in the AIB’s international media festival in 2016.

Each year while shortlisting and judging entries from all over the world, we have
been privileged to view and listen to factual content that has been inspiring,
informative, remarkable and fascinating. The range, strength and depth of the work
that has been entered for these awards have astounded our panel of judges. We have
been privileged to see productions that have challenged us and have moved us to
tears and to action. The work submitted to the AIBs reflects the whole of human
life – the good and the bad, and shades in between. 

Importantly, as an international competition the AIBs are open to work produced
in all languages, for all markets. Over the past 11 years, we have seen exceptional
work from all corners of the world in many different languages, so whatever
language you work in, these awards are for you. 

Our panel of judges this year is again as international and diverse as the content
that is entered. Producers, editors, journalists, critics and executives from many
countries will share their expertise as they evaluate each of our 17 categories. 

The winners of the AIBs 2016 will gather in London on 2 November for our gala
awards night that everyone who attends tells us offers remarkable international
networking and the chance to see the extraordinary work that the AIBs attract.

Please join us in our search for the world’s best factual productions – for television,
radio and online.

TELEVISION
Journalism 
Short form journalism
Domestic current affairs documentary
International current affairs documentary
Investigative documentary
Specialist programme
Science 
Children’s factual 
Short feature
Sport

ON-AIR TALENT
TV personality 
Radio personality 

RADIO
Journalism
Current affairs documentary
Investigative documentary
Creative feature

ONLINE
Online production

CATEGORIES WELCOME 

The AIBs 2016

Simon Spanswick - Chief Executive
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Our TV journalism award is for the best coverage of a major news story,
either domestic or international.  
Our judges will be looking for outstanding examples of journalistic
explanation both in the field and by news anchors, quality of reporting
and how well the story has been illustrated with relevant footage, stills
and graphics. 
The jury will want to see that the coverage engages viewers as the story
develops, allows them to understand what is happening and what
impact the story is likely to have. 
The journalism will be sensitive and compassionate when the situation
demands. The coverage will clearly demonstrate that the journalists –
and their programme editors – can cope with a fluid situation when
facts may be in short supply.
If the entry relates to a long-running story, such as an extended
conflict, we will want to see how the coverage remains consistent over
a period of time. Our judges will need to see evidence of how the story
has been kept fresh so that the audience does not become
overwhelmed or bored. 
You should submit a compilation of the story (up to 30 minutes in
duration), demonstrating how the coverage unfolded. Any internal edits
in the coverage you are submitting should be clear in the compilation.
All coverage entered must have been transmitted or distributed online
between 1 June 2015 and 30 June 2016. 

TELEVISION JOURNALISM 

Winner 2015
CNN
Coverage of the Migrant Crisis in the Mediterranean
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Not every news story calls for a 30 minutes – or longer – production. In
fact, there is an increasing number of top-quality short news reports
covering a remarkable range of subjects broadcast both on television
and online platforms.
This category is open to broadcasters, independent producers,
newspapers and online platforms who produce short news reports,
with a running time of a maximum of 10 minutes. 
Telling a story effectively in limited time can be challenging, particularly
those involving complex issues. We have seen a range of excellent work
in this category. 
We’re searching for the best news stories told in a succinct, effective
way that grabs the audience’s attention and delivers factual stories with
impact. 
All submissions must have been aired or released online between 1
June 2015 and 30 June 2016.

SHORT FORM JOURNALISM

Winner 2015
VICE News
Russian Roulette, Dispatch Fifty Seven



It is the job of a broadcaster to reflect the world to its audience, and
documentaries are one of the key tools that media companies have at
their disposal.
Our award for domestic current affairs documentary will go to a strong
piece of factual story telling. It may be a tense observational
documentary or it could be an experimental format. Whatever the
format, the winning documentary will demonstrate that the producers
have a curiosity about the world that they want to share with their
audience.
Whether your documentary is a one-off programme or a series, it will
feel fresh and it will be innovative. Our jury will want to see good
directorial vision, clear planning, excellent camera work, great access
to the main characters or organisations in the story, and first-rate
editing. 
The story told in your documentary may be highly topical and turned
around quickly after the story breaks, or it can be a more considered
piece months or years after an event. Whatever the subject, we’re
looking for context that helps the viewer understand the story that is
being told. 
All documentaries entered must have been transmitted or distributed
online between 1 June 2015 and 30 June 2016.

DOMESTIC CURRENT 
AFFAIRS DOCUMENTARY

Winner 2015
Channel 4
My Last Summer

6



Television documentaries should be powerful pieces of factual story-
telling that help audiences make sense of major stories across
subjects as diverse as society, politics, religion and science.
We are looking for single documentaries, or an extended themed
programme sequence or series that have covered a topical subject in
an interesting and engaging way. 
The programme should provide the audience with an insight that is
difficult to get elsewhere.
Your entry might be a documentary that reports on a major
international event or it might reveal a hidden story from somewhere in
the world that has not made it onto mainstream news bulletins. 
We’re looking for superior production values, clear presentation and
first class editing. 
The story must be explained without bias and provide sufficient context
so that people unfamiliar with the story can understand the subject.
All documentaries entered must have been transmitted or distributed
online between 1 June 2015 and 30 June 2016.

INTERNATIONAL CURRENT 
AFFAIRS DOCUMENTARY

Winner 2015
Al Jazeera Media Network
Al Jazeera Investigates - Broken Dreams: The Boeing 787
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Investigative programmes – whether distributed on TV channels or
online platforms – have the responsibility to hold governments,
institutions, business and those in power to account. Our investigative
documentary award is looking for either national or international
productions that have worked hard to tell an important story that has
been difficult to uncover. 
The AIB recognises that carrying out investigative journalism requires
significant resourcefulness and determination – our past winners have
demonstrated these attributes with remarkable investigations in the
most challenging parts of the world. 
We’re looking for detailed research that has provided incontrovertible
evidence to support any claims made in the programme. We’ll want to
see the subjects under investigation given the chance to respond to
claims, and we’ll want to be sure that any sources have been protected
from possible repercussions. 
The story telling will be clear and engaging, with plenty of context for
the viewer who may not have been aware of the issue before this
investigative documentary was aired.
The documentary should have been transmitted or made available
online between 1 June 2015 and 30 June 2016.

INVESTIGATIVE DOCUMENTARY
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Winners 2015
Flying Cloud Productions - Human Harvest 
VRT - The Price of Cheap Food 



This is our award for innovative programming across a range of genres.
The winner will be a production that stands out. It may focus on the
ingenious or the eccentric. It may be an historical story told in a fresh
and innovative way. It may be biographical. It could be about finance or
sport. 
Whatever the subject, we want a bold, attention-grabbing production
that’s expertly told and beautifully crafted.
There will be great visuals in the winning entry, and if there’s a
presenter (or presenters), they will be engaging and enthusiastic. 
Our judges will want to see conversation-leading ideas that provide a
compelling reason to watch the programme. 
Your specialist programme should have been transmitted or made
available online between 1 June 2015 and 30 June 2016.

SPECIALIST PROGRAMME

Winner 2015
TBI Media and Snappin’ Turtle Productions
D-Day: 70 Years on
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Television and online content has the power to bring science into
people’s homes and to present complex issues in highly creative ways.
From the exploration of the deepest parts of oceans to the development
of new energy sources, or the survival of endangered species, there is
an almost unlimited range of subjects that can be tackled by
mainstream media.
AIB is looking for the most compelling and imaginative science
programme or series that explains one or more complex scientific
concepts with exceptional clarity. The programme should also leave the
viewer wanting to learn more. 
Our judges will be looking for stunning photography whether filmed in
challenging remote locations or in an urban environment close to
home. 
Narration and story-telling will need to be clear and unambiguous. The
creative use of graphics to help explain complex concepts in an easy-
to-grasp manner is equally as important. 
The programme or series will appeal to a wide general audience. Your
programme or series may also have generated “water cooler”
discussions or considerable traffic on social networks.
All documentaries - whether single programmes or complete series -
must have been transmitted or distributed online between 1 June 2015
and 30 June 2016.

SCIENCE

Winner 2015
Channel 4
Drugs Live: Cannabis on Trial  
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The AIB believes that factual children’s television remains important
today despite the ever increasing use of smartphones and tablets by
the younger generations to find content. Broadcasters need to capture
the imagination of children with stimulating, engaging factual content
so building a respect and loyalty to TV journalism as they grow up. 
With the level of competition from second screens, TV has to work
harder than ever to encourage children to sit and watch a specially
crafted programme. The AIB believes that by starting a conversation, a
great piece of factual TV can quickly be shared by young viewers on
social networks, gaining greater recognition and bigger audiences.
Our children’s factual award is searching for an entertaining,
informative programme or series that is designed for children between
the ages of six and 14. 
It could be a nature programme, or a feature about different cultures. It
might be a science-based programme or one that deals with news and
current affairs.
We are looking for the best story-telling, the highest production values
and for presenters who engage with their young audience and
communicate issues compassionately and effectively.
It is likely that the programme or series will have an online component
to provide additional information and to help the viewer find out more
on the subject. 
The programme you wish to enter must have been aired between 1
June 2015 and 30 June 2016.

CHILDREN’S FACTUAL 

Winner 2015
Strix Television - part of the Nice Group
The Museum
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This category will reward a feature that, in no more than 20 minutes,
succeeds in giving audiences an insight into the contemporary world.
This award is not limited to TV channels but is open also to online
platforms, such as specialist video sites or newspapers and magazines,
where there’s a high demand for quality short productions. 
We expect the winning short feature to be distinctive and eye-catching.
It should present a story carefully, without bias, and must have high
production values. 
We’re expecting fresh ideas and a fresh approach to the way stories are
told. 
We’re not limiting the subjects that can be covered but whatever the
theme, this will be a short feature that captures imaginations.
The short feature should have been transmitted or made available
online between 1 June 2015 and 30 June 2016.

SHORT FEATURE

Winner 2015
Blue Chalk Media
Burned Girl
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Sport captures the audience’s imagination when it comes to TV,
drawing some of the largest global and domestic viewing figures.
There’s extensive technological innovation benefiting this genre such as
ever higher resolution cameras and ever more flexible presentation
tools for producers, commentators and live presenters to work with. 
In 2016 the AIB is looking for the most outstanding sports event
coverage that makes best use of these advances in sports storytelling.
The winning entry will show groundbreaking pre-event sequences, go
behind the scenes, talking with athletes, competitors and coaches in
the lead-up to the event. The use of clear, relevant and visually
appealing graphics will help the viewer make sense of the action. The
complete sports package will make the viewer feel they are at the
event.
Your sport programme should have been transmitted or made available
online between 1 June 2015 and 30 June 2016.

SPORT
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Making great factual TV is an art and there’s also an art to being a great
factual presenter on television. We’re searching for the most engaging,
most passionate, most knowledgeable personality in TV around the
world who will be the 2016 AIBs TV personality. 
It’s likely that the winner will be a regular on-air presenter who is
authoritative without being overbearing and comes across to the
audience as someone they can rely on to tell them the facts. The
winner will be the sort of person who walks into a room and lights it up,
able to interact with anyone from any walk of life. 
Our judges are looking for people who can demonstrate that they have
a “well-stocked” mind and who relate to the stories they are
presenting. The personality of the year will stand out from the crowd
and make viewers and listeners take note. And of course, if they are
interviewers, they will instinctively know the questions that their
audience want asked and not be afraid to ask challenging questions.
Our judges will want to see evidence of the presenter’s work in a show
reel that lasts for a maximum of 30 minutes. They will also want a
biography, demonstrating how they have reached the top of their
profession. 
Remember that the personality must have been regularly on air
between 1 June 2015 and 30 June 2016. 

TV PERSONALITY

Winner 2015 - Christiane Amanpour, CNN
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Radio is a highly personal medium where listeners tend to feel a great
deal of empathy with the presenters that they hear. So what makes a
great factual radio personality, one who’s worthy of the accolade of
2016 AIBs radio personality? 
We suspect that it’s an ability to relate to the audience on a very
personal basis, combined with a passion for the medium that comes
across very clearly to the listener. 
Our judges will be looking for the person who demonstrates a real zeal
for talking authoritatively yet not overbearingly to the listener. It’s
probably someone who is knowledgeable and interested, as well as
interesting. 
The best personalities are those who let their guests and interviewees
take centre stage rather than hogging the limelight themselves. 
The judges will want to listen to a compilation of the presenter’s work
from a period of some days or weeks to understand fully how they
interact with their listeners. They also need a biography that explains
how they’ve got to where they are now. 
Our 2016 radio personality will need to have been on the air regularly
between 1 June 2015 and 30 June 2016.

RADIO PERSONALITY

Winner 2015 - Kathryn Ryan, Radio New Zealand
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Radio news remains the primary source of information for hundreds of
millions of people throughout the world. Radio journalism is essential
listening in almost every country on earth.
Our live journalism award is for the best coverage of a major news
story, either domestic or international. The award will go to the radio
news broadcast that has responded to an important story most effectively. 
Our judges will be looking for outstanding examples of journalistic
explanation both in the field and by news presenters, as well as quality
of reporting. The jury wants to see how the coverage engages the
listener as the story develops. 
The journalism will be sensitive and compassionate when the situation
demands. The coverage will clearly demonstrate that the journalists –
and their programme editors – can cope with a fluid situation when
facts may be in short supply.
If the entry relates to a long-running story, such as an extended
conflict, we will want to see how the coverage remains consistent over
a period of time. Our judges will need to see evidence of how the story
has been kept fresh so that the audience does not become
overwhelmed or bored. 
You should submit a compilation of the story, demonstrating how the
coverage unfolded. Any internal edits in the coverage you are
submitting should be clear in the compilation.
All coverage entered must have been transmitted or distributed online
between 1 June 2015 and 30 June 2016. 

RADIO JOURNALISM

Winner 2015
BBC World Service
Ebola Coverage

16



Radio documentaries are powerful pieces of factual story-telling that
help audiences make sense of major stories across politics, religion
and science among other subjects.
We are looking for single documentaries, or an extended themed
programme sequence or series, that has covered a topical subject in an
interesting and perhaps novel or unusual way. 
The programme should provide the audience with an insight that is
difficult to get elsewhere.
We’re looking for superior production values, clear presentation and
first class editing. 
The story must be explained without bias and provide sufficient context
so that people unfamiliar with the story can understand the subject.
All documentaries entered must have been transmitted or distributed
online between 1 June 2015 and 30 June 2016.

RADIO CURRENT AFFAIRS
DOCUMENTARY

Winner 2015
RTÉ Radio One 
Voices
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Broadcasters have the power to hold people, organisations and
companies to account, uncovering issues such as serious crimes,
political corruption or corporate wrongdoing.
In 2016, the AIBs are looking for the compelling presentation of an
outstanding original, thorough investigation that uncovers a major story. 
The programme will demonstrate extensive research that is
communicated in the programme’s narrative. There may have been risk
to individuals in revealing a story that is of major public interest and the
judges will want to be reassured that suitable protection was afforded
to those people whose stories may have led to uncovering the story. 
The investigation is likely to have given the audience answers to
difficult, hard-hitting, relevant questions. The programme may have led
to an enquiry by the authorities that has resulted in a prosecution or
perhaps led to a change in legislation. 
We’re not looking for sensationalism. We want to see clear, well-
documented journalism and storytelling that investigates an issue
either domestically or in another country.
The programme should demonstrate the role radio can play in ensuring
that justice is done.
We’re looking for superior production values, clear presentation and
first rate editing. 
Remember that features entered must have been transmitted or
distributed online between 1 June 2015 and 30 June 2016.

RADIO INVESTIGATIVE
DOCUMENTARY

Winner 2015
BBC World Service
The Lost Children of the Holocaust
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The AIBs always attract excellent creative radio programmes and we
expect 2016 to be no different. This year we are looking for a radio
programme or an episode from a radio series that combines
exceptional and highly creative use of the medium with superb story-
telling. The programme must also have outstanding sound design. 
We have deliberately left this category wide open. Over the past few
years we have had a remarkable range of programmes that have
represented the pinnacle of radio programme-making. And we’ve heard
outstanding productions in many different languages.
If you have made an inspiring production that tells a story with clarity
and with passion, you should submit it to our judges.
The winning entry will have made full use of the sound stage, offering
an immersive programme that captivates the imagination of listeners.
It might be a travelogue, or it could be a drama that helps to tell an
important contemporary or historical story, or it may be a documentary
that creatively explains a major current issue. 
Whatever your programme, it’s going to be something that our judges,
and your audience, will remember for a long time to come.
Remember that features entered must have been transmitted or
distributed online between 1 June 2015 and 30 June 2016.

RADIO CREATIVE FEATURE

Winner 2015
BFBS
Children of Belsen
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More and more organisations and individuals are producing content
that is primarily intended for consumption online, rather than on
traditional television and radio. Sometimes, this online content expands
a story that has been included in “conventional” broadcasts.
Sometimes, it is fresh, “stand-alone” content produced especially for
online audiences. 
The AIB is looking for factual content that has been designed
exclusively for an online audience. We expect to see the same high level
of production standards that is expected from a conventional TV or
radio broadcast. The storytelling should be clear and comprehensive,
whether it’s a topical news story or a creative feature. 
We are not imposing boundaries on what can be submitted in this
category as our judges want to explore what communicators are doing
around the world with innovative online productions. The only rules are
that it must be a factual production and that it must be available online
at the time of judging in the late (northern hemisphere) summer.
We are looking for the best storytelling, the highest production values
and for real engagement with the online audience. Remember your
entry must have first been made available online between 1 June 2015
and 30 June 2016.

Winner 2015
Bayerischer Rundfunk
Do Not Track

ONLINE PRODUCTION
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The AIBs will be presented during a gala evening in London on Wednesday 2
November 2016.
The event will take place at LSO St Luke’s, a highly regarded and visually
stunning venue which is also the education and training centre of the London
Symphony Orchestra.
Guests travel from all over the world to attend this prestigious event. In 2015, we
welcomed high profile presenters, programme makers, journalists and
broadcast executives from New Zealand,  Qatar, UAE, Taiwan, Japan, Canada,
USA and countries across Europe.
There is plenty of opportunity to network and to share knowledge and ideas, and
we know that thanks to meetings at the AIBs awards dinner, jobs have been
offered and programmes commissioned! 
Over the years our guests have commented that there is no awards evening quite
like the AIBs. They’ve said it’s thoughtful, intelligent and superbly produced. Join
us and see for yourself – and get inspiration from your peers around the world.
Reserve your seats today for this remarkable celebration of success – see
theaibs.tv.

THE FESTIVITIES
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Tickets for the 2016 AIBs awards evening on Wednesday 2 November are now on
sale. For the last few years the event has been sold out so we recommend that
you reserve your seats early.
You can book individual places, tables of ten or tables of 12. We keep the cost as
low as possible.
AIB Members benefit from a preferential rate for this glittering evening that
includes a champagne reception, three course gourmet dinner, coffee and petit
fours and wine, beers and soft drinks throughout the evening. There’s also
networking with drinks at the end of the evening.
As a not-for-profit organisation, our aim is to share your work among your
colleagues at other media companies, and to help to raise the standard of TV,
radio and online productions.
We’ll be announcing our presenter nearer the date, and you can be sure of a
star-studded, enjoyable and stimulating evening.
Tickets and tables can be reserved online at www.aib.org.uk/store, or by calling
the AIB head office on +44 20 7993 2557.

TICKET SALES

TICKETS                                                PRICE

AIB Member 

Individual place                                    £225 plus VAT
Table of ten                                           £2,000 plus VAT
Table of 12                                             £2,400 plus VAT

Non-member

Individual place                                    £275 plus VAT
Table of ten                                           £2,500 plus VAT
Table of 12                                             £3,000 plus VAT

We have to charge UK VAT at the prevailing rate,
which is 20% as this book goes to press in April 2016
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WHO RUNS THESE AWARDS? 
The AIBs are run by the Association for International Broadcasting, the
not-for-profit, non-governmental industry association for the
international broadcasting industry. This celebration of media
excellence was first presented in 2005 at the request of AIB’s members.

LANGUAGES
We welcome entries in all languages. The judging process is in
English. All non-English language TV entries must be subtitled. Radio
entries must have an English language transcript.

ENTERING THE AIBS
1 Go to theaibs.tv and complete the entry form.
2 When we receive your entry form and payment, we will e-mail
details of how to upload your content.
� The closing date is 30 June 2016.

HOW MANY ENTRIES CAN I SEND?
There is no limit to the number of entries you can submit. 
� You must complete a separate entry form and pay the fee for each
entry. 

ENTRY INFORMATION - TV
� Entries should be in SD or HD and 4:3 or 16:9 aspect ratio.
� All entries must be submitted as they were initially broadcast with no
re-editing except for the journalism category where you can send a
compilation of coverage with a maximum duration of 30 minutes. 
� Please record the programme audio on channels 1 and 2. Ask a
technician to verify that the audio and video have been properly
recorded.
� You need to supply a synopsis and other relevant information about

your entry for the benefit of the judges. 
� Non-English language entries must be supplied with subtitles.
� Please make sure that time code is not visible.

TV PERSONALITY
� All entries must be supported with a biography and one or more
high–resolution JPG photographs.
� Showreels should provide sufficient material for the judges to
evaluate the entry. The showreel should be a minimum 15 minutes
and a maximum 30 minutes in length. 
� For showreels not in English,  entries must have subtitles.

ENTRY INFORMATION - RADIO
� Entries should recorded as BWF, WAV or MP3 files.
� Please supply a synopsis and other relevant information about your
entry for the benefit of the judges. 
� For non-English language entries, supply an English transcript.

RADIO PERSONALITY
� All entries must be supported with a biography and one or more
high–resolution JPG photographs.
� Audio showreels should provide sufficient material for the judges
to evaluate the entry. The showreel should be a minimum 15
minutes and a maximum 30 minutes in length. 
� For showreels not in English, supply an English transcript.

ONLINE FACTUAL
We need details of the online link(s) to the production, as well as a
written synopsis. 
� Non-English language productions should be subtitled or
supported with an English transcript and description.

HOW TO ENTER THE AIBs
(i.e. THE SMALL PRINT!)
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ENTRY FEES
There is a fee for each entry. We keep this as low as possible.
� AIB Members receive preferential rates.
� Entries received from outside the UK are VAT exempt.
� Entry fees can be paid by PayPal, credit/debit card or bank transfer. 
� For international bank transfers, £10 must be added to each transfer
(not each entry) to cover bank charges. 

WILL MY ENTRY GO ON SHOW?
Shortlisted entries in every category will be presented during the
Awards night in London on 2 November. 
� Shortlisted entries may also be available on the AIB's websites and
on video-sharing websites. By entering, you grant the AIB permission
to use extracts of your programmes online for non-commercial
purposes.

VIDEO FORMATS 
Format                       .mov or .mp4 only
Codec – Video           h.264
                                   Set the data rate >6Mbps and <10Mbps
Codec – Audio           AAC
                                   256Kbps, 48kHz stereo is recommended
Frame Rate               25 per second
Frame Size                1280 x 720 HD   or 1024 x 576 SD
                                   Strongly recommended: 16:9

RADIO FORMAT
Format                       BWF, WAV or MP3
                                   48kHz stereo is recommended

RADIO ENTRY FEES
AIB Member £60.00
Non-member £90.00 

TELEVISION/ONLINE ENTRY FEES
AIB Member £90.00
Non-member  £135.00

We have to charge VAT for entries from UK companies 

CLOSING DATE 30 June 2016

www.theaibs.tv

HOW DOES JUDGING WORK?
The shortlist is announced in September when our international
judges will decide the winners. We will announce the winners on the
Awards night on 2 November 2016. 

WHEN ARE THE AIBs PRESENTED?
This year’s AIBs will be presented during a gala dinner at LSO St
Luke’s in London on Wednesday 2 November. We strongly recommend
booking places and tables early. See page 22 for details.

CAN MY COMPANY SPONSOR? 
Yes! All the AIB Awards are available for sponsorship. In addition, the
champagne reception and the Awards dinner itself can be sponsored.  
� To discuss the opportunities, talk to Tom Wragg on +44 20 7993 2557,
email tom.wragg@aib.org.uk



The AIB is the global trade association for the international broadcasting industry - a
cross-media, cross-border and cross-cultural association. Founded in 1993, the AIB has
developed into a unique centre of knowledge and information about media globally. 
We have a constantly growing community that takes advantage of the wide range of
services that the AIB offers. These include regular market intelligence briefings that
provide Members with exclusive, high-value strategic analysis of developments across
television, radio, online and mobile media. 
The AIB works to represent Members and, where necessary and appropriate, lobbies on
their behalf. We have worked on issues such as the jamming of English-language radio
broadcasts in China and pay-TV regulations in Vietnam. We work to raise awareness of
issues and lobby for change when this is needed by our Members. With a wide range of
contacts in media regulatory authorities in many markets, the AIB is well placed to
negotiate on behalf of its Members. 
The AIB organises high-level conferences on multiple aspects of the media, from sports
broadcasting to digital switchover, advertising to media finance, digital platforms to
regulation.
With its print publications and extensive database, the AIB’s combined reach is well over
26,000 in broadcasting and related sectors worldwide. The AIB hosts the annual AIBs.
These independent, non-commercial awards celebrate excellence in broadcasting, and
are judged by a global panel of industry experts.
The AIB is here to help its Members - and the wider media industry – in this fast-
changing industry.

INTRODUCING THE AIB
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AIB
Association for International Broadcasting

AIB 
PO Box 141 | Cranbrook | TN17 9AJ | United Kingdom 

T +44 20 7993 2557
www.aib.org.uk
theaibs.tv


