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The AIBs 2022

Winners and finalists book
The AIBs 2022 will be presented at Church House Westminster in
London on 11 November.
To mark the occasion – and to celebrate our 18th annual awards – we will
publish our annual Winners and Finalists book. All guests at the awards
dinner will be presented with this perfect-bound, A4-size commemorative
book detailing the winners and those who have been awarded high
commendations in this year’s awards, organised by the Association for
International Broadcasting.
The Winners souvenir book also carries in-depth feature articles that focus
on subjects covered in the wide-ranging topics entered in the AIBs.
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SINGLE NEWS REPORT
TV and video
NEWS REPORTING radio and audio
NEWS AGENCY of the YEAR
SHORT DOCUMENTARY
HUMAN INTEREST TV and video
HUMAN INTEREST radio and audio
FACTUAL PODCAST
C

DOMESTIC AFFAIRS DOCUMENTARY

M

MEDIA FREEDOM
NATURAL WORLD
sponsored by

Y

CM

SCIENCE and TECHNOLOGY
sponsored by

MY

CY

INVESTIGATIVE DOCUMENTARY
radio and audio

CMY

INVESTIGATIVE DOCUMENTARY
TV and video

K

ARTS and CULTURE TV and video
ARTS and CULTURE radio and audio
INTERNATIONAL AFFAIRS
DOCUMENTARY
YOUNG JOURNALIST
CHANNEL of the YEAR
IMPACT AWARD

Category sponsor

WELCOME

IN CONVERSATION

Waad al-Kateab

What a year!

POLITICS and BUSINESS
CONTINUING NEWS REPORTING
TV and video

It’s an easy phrase to utter. In the case of the past 12 months,
it’s true. Just when we thought we were coming out of the
pandemic, new variants emerged. Their effect was to keep the lid
on international travel for most people and making working from
home still the norm for many.

When you meet Syrian filmmaker Waad al-Kateab
it is difficult to reconcile the image of this
unassuming mother of two with that of Waad the

Despite these challenges, journalists and factual production teams
managed to reflect the world to the world. The result of their work
is clear to see in the 120+ productions that successfully made it
through to the shortlist in this year’s AIBs.

activist and fearless journalist caught up in the living
hell of a besieged Aleppo. For five years, Waad kept
her camera rolling, documenting everything that

The range of work in these 17th awards is simultaneously
remarkable, eye-opening, intriguing, and thought-provoking.
Congratulations to everyone who reached the shortlist – your
work is needed. You inspire everyone at the AIB as well as your
colleagues around the world.

happened to her and around her in graphic detail,
as the forces of Assad’s regime closed in on those
citizens who were holding out for freedom. Her raw
footage, which fills 12 hard drives, forms the basis
of For Sama (1’20”) – a documentary narrated by

This annual Winners and Finalists book cannot do justice to the
work that our judges decided was the best of the best. It can
provide a flavour of the stories that have been covered and the
work that has gone into producing them. The AIBs are a platform
for the exchange of ideas and inspiration, and we will be happy to
provide details of any of the finalists if you want to get in touch
with them – we are here to help.

Waad and co-directed with Edward Watts. It is a
powerful, haunting film that lets you live Waad’s
incredible journey with her

I must thank everyone who has supported these awards – the
second that we have run entirely online. From our presenter
Kamahl Santamaria to our global panel of judges – thank you
for your indispensable contributions. And to our sponsor Radio
Taiwan International a special word of thanks: your support is
crucial to ensuring we can run these awards and celebrate the
very best journalism and factual productions across TV, radio and
digital platforms.

Studio and
studio facilities
provided by

Simon Spanswick
Chief Executive, AIB

Photo credit - Rukaya César

IN CONVERSATION

Giles Duley
When photojournalist Giles Duley first
travelled to Afghanistan in 2011 he went
as an angry man with a camera, keen to
do something. Out on foot patrol with a

US unit in Kandahar province, he stepped
on an improvised explosive device. He
lost both legs and his left arm, sustained
internal injuries and needed 37 operations
before he could finally be discharged from
hospital a year later. The moment that
changed his life has only strengthened
his sense of mission and refocused his
energies on how to end the war in conflict
zones. We spoke to Giles Duley at his
home in Hastings, East Sussex, about
Afghanistan, COVID, love in war, teaming
up with Massive Attack, food as therapy,
and how to catch the politicians’ ear

Photographs by Giles Duley, AIB
Story by Gunda Cannon

AIB FOUNDERS AWARD UPDATE

Sarina Arnold – Changing faces
In 2011 AIB awarded its Founders Award to Swiss Television for Helen Stehli
Pfisters’s documentary ‘Two Women – One Journey’ which traced the story of Swiss
top model Sarina Arnold as she undertook a very personal journey to Kyrgyzstan
to support, alongside paediatric surgeon Brigitte Winkler, the work of a charity that
helps children born with severe facial deformities. Ever since her own daughter was
born with a cleft lip and palate, Sarina has been an active ambassador for this cause
close to her heart – so how have things moved on since 2011?

The Winners and Finalists book will also be made available online to the Association’s
global readership of more than 27,000 media leaders in over 150 countries.
We are pleased to offer advertising in the book. This enables companies to offer their
congratulations to finalists in this important, respected, and renowned international
competition, and to reinforce their brand in the global media community that the
Association for International Broadcasting reaches. The online version – available as a
downloadable PDF – will include active hyperlinks for advertisers.
All bookings must be confirmed no later than 19 October; all artwork must be
received by 1200GMT on 21 October 2022.

IMPACT AWARD

Exile Content Studios for Universo
Club Mundo Kids

The costs
Double page spread
A4 full-page
A5 half-page

£1295
£750
£475

When, at the beginning of the pandemic, Romina
Puga was asked by Exile Content Studios to write
the pilot for a kids show that specifically targets US
Hispanic and Latinx children aged four to eight, she
felt singularly excited. Her background is in news and
entertainment TV but she had always wanted to be a
teacher and as creator, writer and executive producer
of Club Mundo Kids she has found her passion project.
This children’s edutainment show has a clear mission
to educate, entertain and empower an audience that
is far too often left out of the conversation and rarely
sees themselves reflected on screen, despite being the
fastest growing demographic in the country. And in a
very short time, Club Mundo Kids has attracted a global
audience.

Premium position supplement
Outside back cover [full A4 page only] – add
20% Inside front or rear cover [full A4 page
only] – add 10%

Romina (“Romi”) was born in the US to South American
parents. Her multicultural identity and bilingual fluency
allows her to infuse the show with a perspective that
is extremely rare among children’s programming,
seamlessly moving between languages and drawing on
life experience to help the audience better understand
and navigate their dual identities. Romi’s co-hosts,
puppets Maya and Coco, reflect the endless curiosity,
bravery and love for fun and silliness that defines the
young audience. It’s a key element of the show that
in each episode kids see themselves on screen asking
experts questions about subject matters that they are
interested in. This serves a dual purpose of providing a
place where Hispanic and Latinx kids can see their faces
and voices and stories reflected on screen – something
that is enormously important for a community that is
underrepresented in mainstream media – as well as
encouraging kids to be curious about the world around
them and not be afraid to ask questions about things
they don’t understand.

All prices exclude VAT @20%

The show approaches a wide variety of subject
matters ranging from the arts to science, technology,
engineering and mathematics with a lively mix of
humour, expertise and fun. In an episode about ‘How
Humans Communicate’ a linguistics professor speaks
about the oldest languages, present-day languages and
why Romi’s Spanish might sound different from that
of other Spanish speakers. It’s small touches like this,
acknowledging and celebrating differences in dialects,
food and music cultures, that set Club Mundo Kids
apart by approaching representation with authenticity
and empathy, teaching the viewers to embrace and
be proud of their culture but also to respect and
understand others’ cultures. The experts that are
called upon to answer children’s questions are all from
Latin America or Spain and serve as role models and
aspirational characters – such as NASA engineer Rosa
Avalos in the show’s episode on space.
From a production perspective, Club Mundo Kids is
handcrafted with love and always with its audience in
mind. Nearly every set piece and prop, including the
puppets’ outfits, is handmade by the host, Romi. The
idea is to create a set and an environment that viewers
can feel inspired to recreate at home, building their
own “clubhouses” and thus encouraging interactivity
and tactile learning. The set is also entirely outdoors
to motivate kids to get outside and play, learn, and
explore.

Club Mundo Kids stands out in that its content is
original and not dubbed. The audience reaction,
particularly from parents, has been astounding. Parents
are co-viewing with their children and messaging the
programme with comments such as ‘I never knew that!’
It’s a testament to the fact that the show is not talking
down to its young audience and that at the same time
it functions as a resource for parents to keep Spanish
comprehension and cultural heritage alive which often
get lost as children start adapting to the world around
them. Educators are also using the show in their
classrooms.
“Bravo!” – “First rate!” said the judges. For the
excellence of its content as well as for achieving social
impact in the global Hispanic and Latinx community
within a short space of time, Club Mundo Kids is the
deserving recipient of the AIBs Impact Award 2021.
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Specifications
All artwork must be supplied as press-ready PDF format, saved at 300dpi with
printers’ marks. Colours must be CMYK.
Dimensions
DPS: 297mm h x 420mm w plus 3mm bleed A4: 297mm h x 210mm w plus 3mm bleed
A5 landscape: 190mm h x 135mm w – artwork to be exact size with no bleed

To confirm your space in the AIBs 2022 Winners and Finalists book,
contact
Clare Dance at AIB headquarters on +44 20 7993 2557, e
clare.dance@aib.org.uk
AIB | PO Box 141 | Cranbrook | TN17 9AJ | United Kingdom
www.aib.org.uk

